


Safe Harbor

This presentation contains forward-looking statements concerning management's
expectations, goals, objectives and similar matters, which are subject to risks and
uncertainties. These forward-looking statements may include comments concerning our future
product, marketing and entertainment plans, financial goals, costs and expectations for our
future product and financial performance. There are many factors that could cause actual
results and experience to differ materially from the anticipated results or other expectations
expressed in these forward-looking statements, including consumer and retailer interest in our
products and product lines, changes in marketing, entertainment and business plans and
strategies and future global economic conditions, including foreign exchange rates. Some of
those factors are set forth in the Company's Annual Reports on Form 10-K, in the Company's
Quarterly Reports on Form 10-Q, in the Company's Current Reports on Form 8-K and in the
Company's other public disclosures. The Company undertakes no obligation to make any
revisions to the forward-looking statements contained in this presentation to reflect events
or circumstances occurring after the date of this presentation.
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BRAND BLUEPRINT

Toy & Game
Product Innovation
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MEDIUM-TERM OBJECTIVES!
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Developed Emerging Market Operating Profit Average ROIC
Economy Revenue Growth, Margin Growth Operating o
Revenue Growth Absent FX Cash Flow 10.7 /0
~100 2012
5°/O 1 50/0 Basis Point $5 84 17 40/
5% Improvement” 2012-2017 261 o -

Revenue

DELIVERING TARGETS: 2012 to 2017

*Adjusted Operating Profit; **Adjusted for U.S. tax reform




Medium-Term

OBJECTIVES

We are targeting developed economies to grow low- to mid-single
digits through brand innovation and market share gains*

Return emerging markets revenue to growth, targeting high-
single digit growth*

Gaming across formats including Wizards and digital
projected to deliver above-trend revenue growth

We believe we canreturn to a 15% and higher operating
profit margin overthe nextfew years as we return to revenue
growth with a right-sized expense base

We expect to generate operating cash flowin the amount
of $600M to $700M on average

\lx *Excluding the impact of foreign exchange







Europe Stabilizes
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DEVELOPED AND
EMERGING MARKETS




Craate X 1/1 white Soidier creature
( tokens with lifelink.
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Invest in the long-term profitable growth
of Hasbro

? ~ Return excess cash to shareholders through
d o . dividend and stock repurchase program

Committed to goal of maintaining an
- 7 investmentgrade rating and access to
- ‘commercial paper market

<



Consistently 22N\

Cash Flow Target: Forecast
Strong Cash Flow OON | $155-165M

S700M o N

$817*

$724

$646
$593 $572*

$535
54
5368 $396 $401 $4

$266

2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018

*2015-2016 Operating Cash Flows have been restated to reflect the adoption of ASU 2016-09



$637 W $250
$423 $151 [l $150

eaa 140 $85
$91 7 $277 $309
s111 B s133 [ 5154 | 5225 W s156 [ 5217 | 5226 | 5249

2009 2010 2011 2012 2013 2014 2015 2016 2017 2018

®m Dividend Payment & Share Repurchase

8% Dividend +13%
2019 Quarterly on Average
Dividend Increase Over 10 Years




EXCLUSIVITE

Walmart
EXCLUSIVE

Diverse Channel
Footprint
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GROWING

IN NEW RETAIL CHANNELS

‘191

Prime 4.4,

Prime «..

ADD T cpy

Toy & Game
Companyon

amazon

*Source: Edge Market Share data




ciﬁc DEVELOPMENT

Channel Spe

DELIVERING CONSUMER INSIGHT-DRIVEN PRODUCT FOR THE RIGHT CHANNEL

VALUE ECOMMERCE
CONVENIENCE
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HASBRO'S CONTENT

% EXPERTISE




TRANSFORMERS

Global Box Office ' MBLEBEE




THE INTERACTIVE EXHIBITION

TRANSFORMERS
FULL BLUEPRINT

ACTIVATION
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Lifetime Views |
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YouTube L= )

L2 10M+
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MILLIONS EXcacements




AT Spany

A HASBRO COMPANY

AVIACOM COMPARY

All dates subject to change
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*Source: The NPD Group / Retail Tracking Service
**Edge Market Share data (formerly One Click Retail)

NERF OWNS

18

s OF THE TOP 20

BLASTERS

NPD, US, Full Year 2018*

STRONGARM

UNIT
# DRIVER

IN ALL TOY &
GAME CATEGORY
IN 2018**







ACROSS ALL FORMATS
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Trample AL Elvish Rejuvenator 2084
A creature with trample can deal excess (el =
combat damage to the player or LN Bristling Boar 3

planeswalker It's attacking.
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Ghalta, Prirmal Hunger cests & less to
cast, where X Is the total power of
creatures you control,
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| for Wizards!
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THE GATHERING

MAGIC THE GATHERING

ARENA
 BETA
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WIZARDS PLAY
NETWORK
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DIGITAL GAMES




GIC

THE GATHERING

Tabletop

w NEW PRODUCT INNOVATION

New booster products for social fans, collectors
and competitive players

Rﬁmmlﬂ“
PACK

L ECTOR BOOSTER

"

ENHANCING PLAY & PURCHASE
EXPERIENCES

1M+ play events, deep digital integration,
omni-channel expansion

AMAZING STORIES

War of the Spark brings epic conclusion to
the Ravnica story



MAGIC THE GATHERING

ARENA
BETA

_ Off to a
Great Start!

A\ Half a Billion Games Played in Open Beta |

A 8+ Hours a Week Average Playing Time
/A Average Player Spend is Up
A New Player Acquisition is Fast-Growing

A Top 10 Twitch Esports*

(*) SOURCE: NEWZOO OCTOBER, NOVEMBER, DECEMBER 2018 ESPORTS LIST
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MAGIC THE GATHERING
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A New Player Friendliness

W25

A Extended Social Features

A More Esports & Events
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10 M in Player Cash Prizes Across
$ + Digital and Tabletop

NEW MAGIC PRO Featuring 32 Best Magic
LEAGUE Players |

nnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnn

NEW MYTHIC Tabletop and Digital Open

Qualifiers with Season
sebae Abaloln Championship on MTG: Arena

ooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

LUCRATIVE For Pros, Teams, Sponsors
OPPORTUNITIES and Partners

nnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnn




Y
Fveryone is
Playing D&

¢ Over 40M Players to Date
& 5" Year of Double Digit Growth
# 57% Growth of Viewership
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; Polsed for

Digital Growth

'0 Warrlors of Waterdeep in
| Soft launch with Ludla

  0 2 New DlgltaI.Games to be < #
~ Announced Later in 2019

€ More to Come...

WARRIORS
e Jf——

WATERDEEP







	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Slide Number 21
	Slide Number 22
	Slide Number 23
	Slide Number 24
	Slide Number 25
	Slide Number 26
	Slide Number 27
	Slide Number 28
	Slide Number 29
	Slide Number 30
	Slide Number 31
	Slide Number 32
	Slide Number 33
	Slide Number 34
	Slide Number 35
	Slide Number 36
	Slide Number 37
	Slide Number 38
	Slide Number 39
	Slide Number 40
	Slide Number 41
	Slide Number 42
	Slide Number 43
	Slide Number 44

